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James Colistra is the founder of Wonderfish, a media visibility company that helps founders and subject-matter experts earn credible third-party attention through the right conversations.
Wonderfish does more than book podcast appearances and media interviews. James and his team identify the right opportunities, refine the client's POV, prepare them to deliver a powerful conversation, and turn each appearance into lasting content and proof of expertise.
His approach is rooted in relationship marketing: the belief that trusted audiences are earned through real human conversations, not rented through interruption. Through the Wonderfish OS app and Transcript Marketing process, clients can also turn the ideas expressed in podcasts, videos, and written work into a reusable bank of content in their own voice.
Before founding Wonderfish, James spent nearly two decades at the intersection of marketing, media, and storytelling, including leadership roles at The Economist and Forbes.
Provided by Wonderfish · jcolistra@wonderfish.xyz
